
http://mark-salmon.com Page 1 
 

 
 

 
 

 
10 Free Ways to Generate Massive 
Traffic from Facebook 

A Short Report by Mark Salmon  
 
  



http://mark-salmon.com Page 2 
 

 
 

Contents 
About the Author ........................................................................................................... 3 

Introduction ................................................................................................................... 4 

Traffic Tactic #1 – High Quality Content ........................................................................ 4 

Traffic Tactic #2 – Page Name ........................................................................................ 4 

Traffic Tactic #3 – Cover Image ...................................................................................... 4 

Traffic Tactic #4 - Photos................................................................................................ 5 

Traffic Tactic #5 - Migration ........................................................................................... 5 

Traffic Tactic #6 - Questions .......................................................................................... 5 

Traffic Tactic #7 – Facebook Comments ........................................................................ 5 

Traffic Tactic #8 - Edgerank ............................................................................................ 6 

Traffic Tactic #9 – Power Weighting .............................................................................. 7 

Traffic Tactic #10 – Notes & Tags ................................................................................... 7 

Advanced Facebook Traffic Strategies ........................................................................... 8 

Conclusion ...................................................................................................................... 8 

 

  



http://mark-salmon.com Page 3 
 

About the Author 
 
Mark Salmon is a member of the Warrior Forum which is a vibrant community of 
internet marketers. This eBook encapsulates his journey so far under mentors such 
as: 

 Jason Fladlien & Wil Mattos 

 Peter Garety 

 Alex Jeffrey’s 

 Dean Holland 

 Marc Milburn 
And many, many more Warriors from whom Mark has bought products and training. 
 
In ’10 FREE Ways to Generate Massive Traffic from Facebook’ Mark explains the 
simple free tactics for using Facebook, where all your prospects are, to drive traffic 
to your website. 
 
With a background in corporate banking, business consulting and business 
ownership Mark brings a unique perspective to building an online business by 
combining offline business skills with what he has learnt from internet marketing. 
 
Many of the business principles of running an offline business are applicable online, 
although sometimes the terminology is somewhat different. 
 
Mark lives in Stratford-upon-Avon, Warwickshire, UK which was Shakespeare’s home 
town and he has a daughter and son and two grandchildren. When not on the 
internet or helping his family, Mark enjoys gardening – lawns and vegetable plot – 
and reading English literature. 
 
Mark left his corporate job in 2001 and is the self-styled Business Renegade, 
reflecting his release from a restrictive and compliant culture into the freedom of 
expression that is only possible by running your own business. 
 
As a consequence of internet marketing, Mark enjoys the process of creating 
valuable information products to improve the lives of entrepreneurs wishing to 
create a sustainable online business.  
 
I sincerely hope that this eBook resonates with you and informs you and inspires you 
to go on to create a successful business and freedom for you and your family. 
 

 
http://mark-salmon.com 
http://businessrenegade.co.uk 

http://businessrenegade.co.uk/
http://mark-salmon.com/
http://businessrenegade.co.uk/
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Introduction 
 
Before we starting generating traffic, make sure that you have Facebook properly 
set-up i.e. that you have a Fan Page for your business.  You need to drive traffic to 
your fan page, not your personal profile.   
 
A fan page is the Facebook tool for your business. 
 
The objective is to drive traffic to your fan page and your website and in order to do 
this we want: 

 To get as many visitors as possible to visit the Fan page and ‘like’ it, and 

 As we build our fans, to start sending as many of them as we can to our 
external web pages. 

 
To achieve our objective, of the time that we spend on Facebook, 50% of the time 
should be spent on other peoples fan pages and 50% on our own fan page. 
 
As from February 2012, you can post on Facebook as either your personal profile or 
your fan page.  You should aim to post as your fan page. 

 
 

Traffic Tactic #1 – High Quality Content 
 
Create engaging content on your fan page 3 or 4 times a day.  Find content from: 

 Google Alerts 

 Popular blogs you follow 

 Share stuff from your wall 

 Share content from other peoples fan pages 
 

Traffic Tactic #2 – Page Name 
 
Always post as the fan page name you want to drive traffic to.  People will click on 
your name and come through to your fan page. 
 

Traffic Tactic #3 – Cover Image 
 
Use your cover image but do so carefully as the Facebook guidelines are that your 
cover cannot contain: 
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 Price or purchase information, such as "40% off," "Download it at our website," or 

"Free Sunglasses All Summer Long." 
 Contact information, such as web address, email, mailing address or other 

information intended for your Page's ‘About’ section.  
 References to user interface elements, such as Like or Share, or other Facebook site 

features. 
 Calls to action, such as "Get it now" or "Tell your friends." 

 
All that being said, many marketers use their cover photo to notify visitors of 
impending product launches but take care to remain within the guidelines. 
 

Traffic Tactic #4 - Photos 
 
Use your photo stream to create to create memes or adverts such as ‘click here for 
my free ebook’. 
 

Traffic Tactic #5 - Migration 
 
 Migrate people from your personal profile to your fan page by telling them that 
your fan page is where you do business. 
 

Traffic Tactic #6 - Questions 
 
Use the ‘Question’ function to create a poll in your status update box under ‘Event, 
Milestone’: 

 
 

Traffic Tactic #7 – Facebook Comments 
 
Use ‘Facebook Comments’ on your blog to post comments on your blog to your 
Facebook fan page. 
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There are two ways to do this: 

 Add the ‘Facebook Comments’ plugin to your blog and configure the settings 
to add Facebook comments to every page or post as desired.  You will need 
to create a Facebook App to handlethis. 

 Or go to  
http://developers.facebook.com/docs/reference/plugins/comments/ 

 And create the code to add to each page or post that you want to add a 
Facebook Comments box. 

 
 

Traffic Tactic #8 - Edgerank 
 
Improve your Facebook ‘Edgerank’.  Given that the average Facebook user has a lot 
of friends and fans, Facebook uses ‘Edgerank’ to place the best content on top of 
your wall.   
 
Edgerank is determined by: 

 An affinity score i.e. how often you and your fan have interacted 

 Weighted by whether your content has been ‘shared’, ‘commented’ or ‘liked’ 

http://developers.facebook.com/docs/reference/plugins/comments/
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 The age of the content  
 
To improve ‘edgerank’ you need fresh content, to engage your fan by asking them to 
comment on or ‘like’ your content or perhaps by making them an irresistible offer or 
posting engaging content that they want to share with their friends. 
 

Traffic Tactic #9 – Power Weighting  
 
Being aware that: 

 A ‘Like’ – is not as good as a ‘comment’ or share 

 A ‘Comment’ – is better than a ‘like’ 

 A ‘Share’ – is the most powerful 
 
 

Traffic Tactic #10 – Notes & Tags 
 
Use ‘Notes’ and ‘Tag’ a friend or fan.  You need to be careful how you use this – 
preferably obtain your fans permission before you do. 
 
To write a note, please take the following steps: 

1. Go to the Home Page. 
2. Click "Notes" in the applications menu on the left side of the page. You 

may have to click "More" to expand the applications menu if you do not 
immediately see "Notes" listed. Alternatively, type "Notes" into the 
search box at the top of the page and follow the link that appears. 

3. Click the "Write a New Note" button located at the top right side of the 
page. 

4. Follow the on-screen instructions to write your note. To control who can 
see your note, use the drop-down privacy menu near the bottom of the 
page. 

5. When you're done writing, click "Publish" to generate a story about your 
note and save the note in your My Notes section. 

To ‘tag’ a friend or fan in a note - simply type your friends' names in the "Tags" 
type-ahead box underneath the body of your note. Select a person's name to 
tag him or her. Please note that you can also tag Pages in your note. If you 
want to tag yourself in the note, simply type your name or "Me." 
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Advanced Facebook Traffic Strategies 

 Create some high-quality content on your blog by curating content 
from other peoples blogs, then drop them an email and ask them to 
share your content on their Facebook Fan page. 

 If you recommend someone else’s product on your website, drop them 
a line and suggest that they share your post on their Facebook page. 

 Contact another Facebook Fan page owner and ‘swap’ content on each 
other’s Facebook Fan page so that each party has the opportunity to 
engage the others fans. 

 If you accept a guest post on your blog, why not ask the author to share 
this on their Fan page? 

Conclusion 

You should not use only one traffic tactic to the exclusion of another.  The 
power of these traffic tactics is that they should be used together as 
appropriate to create a large volume of traffic. 

The ‘like’, ‘share’ and ‘comment’ functions on Facebook have the capacity to 
make your messages go viral if you use them intelligently.  Encourage your 
friends and fans to do just that by asking them to take action or asking their 
opinion about your content. 

In addition to these ‘free’ traffic methods (- they are not really ‘free’ because 
anything that involves your time is not really ’free’) you may also want to 
consider Facebook paid advertising.  Uniquely, because of the detailed 
personal information that Facebook holds on each of us, you can generate 
highly targeted traffic using Facebook paid advertising. 

Finally, I just wish to add that ‘nothing comes from nothing’ i.e. you have to 
take action and be proactive in order to make these strategies work.  Then use 
Google Analytics to monitor what percentage of traffic on your website comes 
from Facebook.  If you do this systematically you can begin to discover your 
ROI compared to other methods of driving traffic. 
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